Girl Scouts Heart of the Hudson, Inc.
Annual Giving 2009-2010

Matching Gift Application
(For companies without a formal matching gift program)

PART A: TO BE COMPLETED BY EMPLOYEE DONOR

Name:

Home address:

(Street, City, State, Zip)

Home phone: ( ) Office phone: ( )

Amount of contribution: Date of contribution:

Girl Scout(s)’ name(s):

GS troop #: School district:

| certify that this contribution is entirely my personal contribution and does not represent payment for service or goods.

Signature of employee donor:

PART B: TO BE COMPLETED BY EMPLOYER

Name of company:

Officer or contact person and title:

Address:
(Street, City, State, Zip)

Phone: Date of matching gift:

Amount of matching gift:

(100% of your gift is tax-deductible)

PLEASE RETURN THIS FORM AND YOUR MATCHING GIFT TO: ’/}J Girl Scouts.

Girl Scouts Heart of the Hudson, Inc.
2 Great Oak Lane
Pleasantville, NY 10570
ATTN: Fund Development

(914) 747-3080 Ext. 220

On behalf of our 32,000 Girl Scouts, Girl Scouts Heart of the Hudson, Inc. thanks you for your support.
Your matching gift will be personally acknowledged in materials which are widely distributed among our membership and
friends. Be assured that your gift will be used wisely and will directly benefit the girls in your area.
(A copy of our 501(c)(3) certification is available upon request.)



MATCHING GIFT COMPANIES
Family Campaign 2009-2010

Most sizeable corporations have matching gift programs for their employees In most cases, your contribution is matched
dollar-for-dollar by your employer. Please ask your human resources department for the procedure and appropriate forms
to process your matching gift. Some companies have convenient on-line options.

Please process quickly. Matching gifts are time-sensitive.

Please note that some companies have time limits on when these contributions can be matched.
Mail in your donation directly with your matching gift forms. Please do not delay!

THANK YOU FOR TAKING THE TIME TO DOUBLE OR TRIPLE YOUR DONATION!

ADP, Inc.

Advanced Telecommunication Systems
Alliance Capital

Altria Foundation

AMBAC Financial
American Brands
American Express
American Retail Group
AON Consulting Corp.
The Artemis Fund

Avon

AXA Foundation

Bank of America

Barr Association

Best Foods Inc.
Bridgecom International
Bristol-Myers-Squibb
Carvill America, Inc.
Central Hudson

Charles Schwab

Chubb & Son

CNY Electric/Mattergy Solar
Cologne Life RE
Columbia House
Converium RE North America
Credintanstalt

Credit Suisse First Boston
Curtis Instruments Inc.
Dannon

Delta Consulting
Deutsche Bank

Dun & Bradstreet
Duracell/Gillette
Endurance Reinsurance
Equitable Foundation
Fidelity Investments

First Data Corp.

Fleet Bank

Fuji Photo Film USA

The Gap

Gartner Group

General Electric

General Reinsurance Corp.
Geneve Corp.
GlaxoSmithKline Kline

GMAC Commercial Mortgage
Goldman, Sachs & Co.
Guideposts

GreenPoint Bank

Hitachi Credit America
HSBC

IBM

Independence Bank
Industrial Bank of Japan
ING Financial Services
The Journal News/Gannett
JP Morgan Chase

Kraft Foods

Liz Claiborne, Inc.

Loew’s Foundation
MasterCard International
MBIA

Microsoft

Mobil Corp.

MONY

Moody’s Foundation
Morgan Stanley

Mutual of America

Mutual of Omaha
Oppenheimer Funds
Oracle Corp.

OTA Management LLC
Partner Re

PepsiCo/Pepsi Bottling Group
Pfizer Inc.

Prudential Real Estate
Reader’s Digest

Reuters’ America
Rockefeller/Financial Services
Group

Rolex Watch USA

Sony Picture Entertainment
Swiss Re

Thomson Financial
Transamerica Leasing
UBS/Warberg

Unilever

Verizon

Wachovia Bank

... and many others



